BY THE NUMBERS

What is in the

Arkovi Archiveg/? .

Q1 2012 Q12011 RS Y
Twitter 41% I 46% g
Facebook 32% - 49% I
LinkedIn 20% 3% 1
RSS 8% M 8%

op Platforms Ral‘l ked oy

Percentage, Content Volume

What's Trending:

Q1 2012 Q12011
Photos 44% I 59% IS
Wall Posts 20% 28% 1B
Mail 19% B 10% BN
Comments 15% B 8% B
Notes 2% B 3% B
What's trending:

Engagement via Mail and Comments

Facebookconter: mm

Q1 2012 Q12011
Tweets 80% I 88% N
Mentions 18% Wl 12% W
Direct Messages 2% 2% §

What's Trending: y
Engagement via Mentions

TWitterCOmem

Q1 2012 Q12011
a Dlvr.it 18% N 25% I
Tweet Deck 15% I 24% I
m Twitter.com 11% I 14% I
h Hootsuite 9% . 120% I
Seesmic Desktop 7% N 13% ]
m Twitter Feed 6% . 9% ]
o Echofon 4% N 0%
Twitter iPhone 3% Il 0%
m CoTweet 20 M 5% ]

How Content is

>

Posted to Twitter IS

Desktop vs. Browser vs. Mobile
(based on Twitter content sources)

Q1 2012 Q12011
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Browser 56% I Browser 57% IS
Desktop 29% mm Desktop 34% N
Mobile 15% mm Mobile 9% B




